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Let’s face it. Even if the Tribe's front office were to announce that the Chief Wahoo mark was being
phased out, it would enflame countless fans in Cleveland and beyond. The Lebron jersey burnings
would look tame in comparison. So suggesting a total name change plus a redesign is a pursuit which
would need to be handled in an unbelievably smart, delicate and considered way. From rollout to
merchandising to PR. Needless to say, the new brand better be better, or out come the pitchforks.

| believe there is a way to develop a new brand that keeps some elements of the current Cleveland
Indians brand yet pushes the whole team’s concept to new places. | believe there is a way to honor
Clevelanders, our history, our fans and our love for what the Indians have built without demolishing
the entire building.

The Cleveland Indians are a reflection of the city: the hardest working guys you'll ever meet.
Although the players hail from around the world, they each embody Cleveland’s blue collar work

ethic and the Rust Belt’s “never say die” persistence.

The new brand I've created embraces these traits. It pays homage to history but also is as timeless
as baseball.

Enjoy.



